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I was born in 1982 and raised in Bangkok, Thai-
land. I gained my interest of music when I was 
in high school where my first band had been 
formed. I enrolled for the Tourism Industry 
study in the University and kept working in mu-
sic career. My band made some demos and sold 
it in festivals under the name “Good Septem-
ber”. The demo later arrived into my produc-
er’s hand. We got a telephone call from him a 
year later and that was when my dream career 
started. 

After working in a studio for a year, Good Sep-
tember finally released the first album and en-
joyed a bunch of concert shows later on. Next 
4 years, we moved forward to sign contract at a 
bigger record company and released the sec-
ond album. The band continued enjoying next 4 
years of improvement.

I had been working as an artist for 9 years be-
fore I decided to quit and enrolled at Academy 
of Art University hoping to find new inspiration. 
During 3 years at school, I found myself more 
interested in programming. I took some cours-
es outside the school in order to know how to 
develop native mobile application and to im-
plement my thesis project.

I’m still inspired by music and being enthusias-
tic to know as much as I can in programming.

OVERVIEW 4band it
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ELEVATOR PITCH

Bandit is a mobile social media application 
that helps musicians finding their bands easier 
and better. A list of band and musician pro-
files that are populated by location, instru-
mentalists and genres are provided for users 
to browse then consider to join. They are also 
be able to create several types for job posting 
which depended on their situation such as find-
ing substitution for an absent member for just 
one gig, setting up an audition or even inviting 
people to jam. 

100%9:41 AM
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There are countless musicians in the world who are looking for a band. There 
are countless bands in the world looking for members. It’s difficult for them to 
find each other. With the technology in the 21st century, is there any way to help 
them?

The solution is here. Bandit, the mobile application, provides opportunities for 
enthusiastic musicians to find a band to jam or play with. It will look for the 
most suitable group of players by style of music and scan for users who are 
closeby. Once they have found the the right people, they can make an appoint-
ment to audition and jam for real and make things happen. Appointment Maker 
that can set up the specific dates, times, duration and location.

OVERVIEW 7band it

ABSTRACT

Bandit, the mobile application, 
provides opportunities for enthu-
siastic musicians to find a band 
to jam or play with.
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During my full time dream-come-true job, I also 
had a side job in the same field, that is, I had 
another band that intentionally formed to play 
only in nightclubs. I found that, most of the 
nightclub musicians who dedicate their life to 
playing gigs spend their time every Monday to 
Sunday night in clubs. If they are absent (sick 
leave, casual leave or holidays or even quit the 
band), serious problems occurred. Especially 
with me, who had two bands in the same time, 
this situation always happened and I found 
myself in trouble almost every time. My band 
solved this problem by asking a friend of a 
friend who was playing guitar in another band 
to replace me temporarily. Sometimes it was 
easy, but sometimes it was painful. However, it 
was not only me, in the nightclub industry, this 
happens often and I was wondering if there is a 
better way to solve this problem.

In addition, when I arrived in San Francisco, I 
wanted to challenge myself by having a band 
here. I found that it is pretty difficult to do so. 
Because I’m a foreigner it is not easy to pene-
trate into the local community unless I’ve been 
introduced by someone. But I didn’t know how 
to get started.

These two situations inspired me to create an 
app that, hopefully, helps musicians around 
the world, including me to get a chance to play 
music with others much easier than before.

STATEMENT OF INTEREST

OVERVIEW 8band it

“These two situations inspired 
me to create an app that, hope-
fully, helps musicians around 
the world, including me to get a 
chance to play music with others 
much easier than before.”
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MIND 
MAPPING
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TASK #1 Create New Band

PROOF OF CONCEPT 11band it

Tap “Profile”
on Tab Bar menu

Tap “Band”
on Navigation Bar

Tap “Form New
 Band” button 
on screen

Fill the form
then tap “Save”

Upload band image

Start End

100%9:41 AM100%9:41 AM100%9:41 AM 100%9:41 AM 100%9:41 AM

PROOF OF CONCEPT
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TASK #2.1 Invite a Musician

PROOF OF CONCEPT 12band it

Start End

PROOF OF CONCEPT

Tap “Seek”
on Tab Bar menu

Browse and tap 
on interested
artist

View profile then
tap “Invite to Band”

Choose the band Tap “OK“ See invitation 
status in Inbox

100%9:41 AM 100%9:41 AM 100%9:41 AM 100%9:41 AM 100%9:41 AM 100%9:41 AM
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TASK #2.2 Find a New Band

PROOF OF CONCEPT 13band it

Tap “Band”
on Navigation Bar

Start End

PROOF OF CONCEPT

100%9:41 AM 100%9:41 AM 100%9:41 AM 100%9:41 AM 100%9:41 AM

Browse and tap 
on interested
band

View profile then
tap “join this band”

Tap “OK“ See invitation 
status in Inbox
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TASK #3 Apply fo a Job

PROOF OF CONCEPT 14band it

Tap “OK“

Start End

PROOF OF CONCEPT

100%9:41 AM 100%9:41 AM100%9:41 AM

Open Bandit.
If logged in, the first view will be 
“Job Board“.
Browse and pick an interesting job.

View the posting 
then tap “Apply“
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TASK #4 Post New Job

PROOF OF CONCEPT 15band it

Start End

100%9:41 AM

PROOF OF CONCEPT

100%9:41 AM

Open Bandit.
If logged in, the first view will be 
“Job Board“.
Tap Add icon (+) on Navigation Bar.

Fill in the form
then tap “Save“
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Bandcamp
Bandcamp provides a rock-solid platform for selling artist’s 
music and merchandise to fans, and it brings music to a thriving 
community of enlightened listeners who understand that the 
best way to support the artists they love is by directly giving 
them money. 

Features
• Free platform for artists to post their master pieces for fans
• Fans can play tons of indy artist song and may purchase

Weakness
• Hard to choose which one to get start and listen because 

there are so many choices.
• Not a place that encourage artist to join together but solely 

make their individual piece.

Target Audience
• Artists who want to publish songs without trying to attempt 

presenting demo to record label
• Fans who don’t care the mainstream market and want to lis-

ten what they exactly like.

Inspirat ion
It is the place that lots of musician stopped by. Might be a good 
case study on how can it be recognized and reliable and how to 
make people come and use it.

INSPIRATIONAL 
PROJECT

http://www.bandcamp.com
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eHarmony
eHarmony launched in the United States in 2000 and is now the 
#1 Trusted Relationship Services Provider in the USA. eHarmo-
ny’s patented Compatibility Matching System® allows eHar-
mony members to be matched with compatible persons with 
whom they are likely to enjoy a long-term relationship. Millions 
of people of all ages, ethnicities, national origins and reli-
gious and political beliefs have used eHarmony’s Compatibility 
Matching System to find compatible long-term relationships. 
Today, an average of 438 eHarmony members marry every day 
in the United States as a result of being matched on the site. 
eHarmony is available in the United States, Canada, Australia 
and the United Kingdom. 

Features
• eHarmony’s patented Compatibility Matching System® that 

works wisely to match the most suit person.
• List of persons and detailed profile.
• Send a smile and send text message
• Activity feed

Weakness
• Tons of profile setup questions that force user to spend more 

than 5-10 mins to finish. Some of them are very ambiguous.
• Have to subscribe(pay) to see picture other users.

Target Audience
Men and women who is seriously looking for date. Age range is 
broad.

Inspirat ion
• Not to have too long in registeration process.
• The Compatibility Matching System is interesting if it doesn’t 

depend on too many initial questions.

INSPIRATIONAL 
PROJECT

eHarmony, available on iOS and Android

100%9:41 AM100%9:41 AM100%9:41 AM
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COMPETITOR
bandfinder.com

Overall
Bandfinder.com is a website that allows musicians to find a 
band, bands to find musician(s), bands to promote themselves 
and fans to follow their favorite band(s). The website is exclu-
sive for users who are in the USA, UK and Sweden. It has a va-
riety of search criterias such as location, instrument played or 
style. 

Visual  Design
Bandfinder.com is not the best in visual design. It seems like a 
website that has been designed for almost 10 years and looks 
good at that time. Fortunately, it is easy to use.

Innovation
It provides band’s activity calendar and sound clips for musi-
cians who is looking up a band’s profile.

Target Audience
For musicians whose skill level is from moderate to advance 
either with or without band aged around 20 – 45. Not for begin-
ner. 

Pros
• Easy to use, especially the search task
• Manage contents well

Cons
• Based in USA, UK and Sweden only, not worldwide
• Not a mobile friendly website

http://www.bandfinder.com
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COMPETITOR

Overall
BandMix.com is a highly rated and musicians sell gears and find 
other bandmates website. Their concept allows users to search 
for bands, as well as professionals in other industries. It is avail-
able in the USA, Canada, UK, France, Spain and Australia.

Visual  Design
Bandmix.com has a clean design but isn’t elegant. It displays big 
pictures of each user when browsing.

Innovation
It allows users to upload their video clips and make user’s pro-
file more like the original myspace. It also provides forum and 
place to promote user’s original songs.

Target Audience
For musicians in all levels and professionals in other industries 
like photography and design. Age range is very broad.

Pros
• Good usability
• Cover many fields of professional

Cons
• Homepage contains too many unnecessary contents
• Not worldwide
• Not a mobile friendly website

http://www.bandmix.com

bandmix.com
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COMPETITOR

Overall
Gigfinder.com is the place to post and find gigs for musicians, 
bands, DJs, entertainers, photographers and other talents. It is 
available worldwide and free. It uses forum style to post every 
information on.

Visual  Design
It has a flash colorful design with high and low contrast be-
tween text and background.

Innovation
There is facebook style chat application provided.

Target Audience
For musicians and bands from moderate to advanced levels. Age 
range is around 18 – 40.

Pros
• Available worldwide
• Encourages social networking

Cons
• Use forum style
• Difficult to search and find the right results
• Not a mobile friendly website

http://www.gigfinder.com

gigfinder.com
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COMPARATIVE PRODUCT ANALYSIS MATRIX

band it
Photographs

Audio Clips

VDO Clips

Add to Favorite

Forums

In-app Band Joining

Job Board

Mobile App

Share on Social

Add Comment

Search by ZIP Code

Promoting Bands

Gig Places

Locate User by GPS

BandFinder.com

•
•
•

•
•

BandMix.com

•
•
•
•
•

•

•

•

GigFinder.com

•
•
•
•
•

•
•

•
•

•
•
•
•

•
•
•

•
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UNIQUE POSITION 
STATEMENT

STRATEGIC PROCESS 23band it

Bandit, the first mobile band 
& player finder app.

1. Appointment Maker that can set up the specific dates, times, duration and 
location.

2. Automatically indicates the user’s location and distance using GPS.

3. Picture-oriented interface on the user list page.

4. Video and audio clips can be uploaded to the user’s profile to let it easier to decide if 
the player is the right person.

5. Rating system and comment on video and audio clips are there to make users engage 
and allow them to sort by rating. 

6. Active notifications for request messages, or session reminders.

7. The first mobile band or player finder app.
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TARGET AUDIENCES
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Primary
1. Person looking for a band
2. Band looking for a new member

Secondary
Band looking for substitute

Tertiary
Musician looking for jam

Age Range  22 - 35

Music Skill  Upper Beginner to Advance

Income   Not Specified

Other
Use Smart Phone(s)
Be familiar with Social Networking
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Scenario

Anthony Warnol

UX PROCESS 26band it

“I hope someday, I would 
have a band like Red Hot Chili 
Peppers.”

Anthony is an enthusiastic vocalist who is start-
ing to write his own songs. He used to be in a 
rock band for quite a long time before he quit 
due to the conflicts between other members. 
But he won’t give up. He is writing some new 
songs and now looking for a new band that 
plays funk-rock.

Age    24

Location   Los Angeles, CA

Hometown   Seattle, WA

Occupation   Restaurant Waiter

Music career  Vocalist (unemployed)

Style    Funk Rock

Income   $1,800 (Restaurant)

Gadget   iPhone 6

Social Media Facebook, SoundCloud,

   BandCamp Twitter

want to join a band • • • • • log in to Bandit App • • • • • see many bands need vocalist • • • • • apply 

an audition to one he thinks it is best for him • • • • • wait for confirmation • • • • • confirmed • • • • 

• audition and join the band!

Background
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Background

Scenario

MATTHEW ROGERS

UX PROCESS 27band it

“We’ve been looking for a 
new guitarist for a couple of 
months.”

Matthew formed his band 4 years ago. His band 
called “THE EXAMPLE” playing indie pop rock. 
He, and his band, wrote couple of songs and 
preform some gigs every week. Things were 
going well before the guitarist suddenly quit 
the band without giving notice. Matthew is a 
head member. So he is feeling stressed since 
the band has to keep going on.

Age   29

Location  San Francisco, CA

Hometown  San Francisco, CA

Occupation  Musician / Artist / Songwriter

Band formed 4 years ago

Style   Funk, Rock, Pop

Income  $3,000

Gadget  iPhone 6s

Social Media Facebook, Instagram, 

   Twitter, MySpace

want a new guitarist  • • • • • log in to Bandit App • • • • • post an audition • • • • • wait for appli-

cants • • • • • many guitarists applied • • • • • they meet at studio for audition • • • • • he picks one 

to join the band!
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Background

Scenario

THEWIN MANKONG
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“Seeking a replacement for a 
missing band member is
simply painful.”

Thewin is a serious moneymaking musician. He 
plays 7 different nightclubs 7 days a week. His 
band earned lots of money but sometime peo-
ple need to rest. Many times his band member 
absent and left he and the rest headache.

Age   28

Location  Bangkok, Thailand

Hometown  Srakaew, Thailand

Occupation  Musician

Music career Drummer

Style   Heavy Metal 

Income  $3,500

Gadget  iPhone 5s

Social Media Facebook, YouTube

have to play 7 days/week • • • • • bassist in band absent unexpectedly • • • • • has no choice in 

hand • • • • • log in to Band Seeker App • • • • • sort musicians by style and location • • • • • offer 

one a job • • • • • wait for confirmation • • • • • confirmed • • • • • meet at the venue and enjoy!
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EXPERIENCE MAP

Already in a 
band and 
play for 
money

have to play 
7 days/week

bassist 
absent

has no 
choice in 
hand

log in Band 

see many 
choices

making 
decision 
about can-
celling the 
show

browse and 
sort musi-
cians

offer one  a 
job for 
tonight

wait for 
confirmation

confirme eet at the 
venue

enjoy the gig

not in band

want to join 
one

ask friend 
and friend of 
friend

found a 
band but 
hardly

audition feel the 
band is not 
suit his style

log in Band 

see many 
band that 
seem to 
need his 
talent

browse and 
sort bands

pick one 
then make 
an appoint-
ment

wait for 
confirmation

confirmed auditon and 
join

Persona 1 - Thewin Mankon

being panict ired of 
finding 
anyone to 
replace 

feel he will 
lose credit 
and income

Pain Point

Emotional State

Persona 2 - Anthony Warnol

feel it is very 
difficult

getting tire ealizing the 
unsuitability

feel it 
wasted the 
time and 
money

Pain Point

Thewin

Anthony

Found & Use Band Seeker App AchieveSufferingEveryday Life

encouraged

depressed

d meet at the log in Bandit 
App

see many 
choices

log in Bandit 
App

see many 
band that 
seem to 
need his 
talent

d realizing the 
unsuitability

Persona 1 - Thewin Mankong

Persona 2 - Anthon
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INFORMATION ARCHITECTURE

Log in View

Profile View Settings ViewInbox ViewSeek View

Sign up View

Board View

Artist Profile

Info View Info View

Band Profile

Edit ProfileEdit Profile

Artist

Filter FilterAdd New Post Filter

Band

Image

Genre

Instrument

Music

Video

Job Type

Genre

Instrument

Date

Compensation
Image

Genre

Instrument

Music

Video

Image

Genre

Instrument

Music

Video

Image

Genre

Instrument

Music

Video

Image

Username / Band name

Status

Message

Date

Change Password

Log out

Band

Other Detail

Experience

Location

Other Detail

Location
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WIREFRAMES

Onboarding

Consisted of 3 views, these onboarding 
wireframes are to be shown when user 
logged in the first time.

step 1 - user info step 2 - profile image step 3 - about

Welcome to  Band Seeker.
Please setup your profile.

Fullname

Instruments

Genre

Gender

next

Male Female

Music experience

Date of birth

Hide age

years

Next, please provide
your photo.

nextback skip

upload photo

Last, provide more detail
about you as a musician.

finish profile setupback

about me
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WIREFRAMES

Job Board

This will be a list of band’s job posting. 
There are four types of job can be post-
ed i.e. audition, gig, permanent and jam.
Permanent is a non-auditon recruitment 
that can happen sometimes.

Job Detail

A place that describes all requirements 
and all specific detail of the job such 
as date, genre, compensation or venue 
location.   

job board job detail

candidates

GUITARIST NEEDED!

G

$100

6

14

ROCK/POP
The Bandname

candidates
G

ROCK/POP
The Bandname

saved postsboard

sub

aud

9
candidates

G

ROCK/POP
The Bandname jam

commentdetail

candidates

location

detail

urgent

require exp

rock/pop

compensation

6 yrs

$1008:00pm9/25/15

guitarist

GUITARIST NEEDED!
The Bandname

seeking

datet ime

An audition is a sample performance by an actor, 
singer, musician, dancer or other performer. It 
typically involves the performer displaying their talent 
through a previously memorized and rehearsed solo 
piece or by performing a work or piece given to the 

back

8

apply
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WIREFRAMES

Seek

Seek is a list of musicians and bands 
generated and sorted by location and 
some user preferences. There is a switch 
on the navigation bar that made for tog-
gling between musician and band list.

Filter

When the result displayed is not what 
user want to see, the filter system will 
take part in to re-generate outcomes 
that would satisfy user better.

seek (musician) seek (band) filter

Mike
G B

ROCK/POP

Mark
G

ROCK/METAL

board profile message seek

player band

board profile message seek

player band

The Bandname

ROCK/METAL

G V BD

Filter
Instrumentalists

Genre

Gender

Location within miles

Exp at least

Exp at most

years

years

Age min

Age max

G V BD K P

15

99

0

10

99

male female

apply filter
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WIREFRAMES

Artist Profile

Consisted of artist images, full name, 
genre, position, location, music and vid-
eos.

Information (about)

It’s a detailed information where user 
can put long text that describes his/her 
attitude. Also a list of bands that he/she 
is in.  

profile information (about)

back

Mike
rock, pop, blues

san francisco

i

5
exp

2:3 0

2:3 0

Live @ The Venue

save invite message

band it
Mike’s Band(s)

About Mike

rock, pop, blues

guitar/bass

san francisco

5 years music experience

A musician (or instrumentalist) is a person who 
plays a musical instrument or is musically talented. 
Anyone who composes, conducts, or performs 
music may also be referred to as a musician.

Musicians can specialize in any musical style, and 
some musicians play in a variety of different styles. 
Examples of a musician's possible skills include 
performing, conducting, singing, composing, 
arranging, and the orchestration of music.
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WIREFRAMES

Band Onboarding

If user doesn’t have a band, the band 
onboarding will be displayed in order to 
help setting up a new one.

Band Profile

Consisted of band images, band name, 
genre, hiring, location, music and videos.

There is a popover list avaialble to se-
lect other bands user might be in.

profileband onboarding band select

back

G

message

Song Title One

members

music

rock, pop, blues
san francisco

i

The Bandname

G V BD
Instrumentalist needed

back

Mike

rock, pop, blues
san francisco

i

5
exp

Song Title One

Live @ The Venue

Photos

Music

Video

Song Title Two

G V

save invite message

back

Mike

rock, pop, blues
san francisco

i

5
exp

Song Title One

Photos

Music

Video

Song Title Two

G V

save invite message

The Other

The Example

The Bandname

invite to band

Create new band

back individual band

board profile message seek

UX PROCESS 35band it
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WIREFRAMES

Inbox

Inbox is the place where every message 
or notification be. For example, if user 
applies for a job, the status of consider-
ation will be indicated. Or if a band sent 
an invitation to join, user will be notified 
here. 

inbox

board profile message seek

Mike

Mick (to The Bandname)

5 hours

Hey 

Hi there, cool music
7 hours

The Example
Wanna join our band?

10 hours

UX PROCESS 36band it
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PROJECT TIMELINE
& TESTING PLAN

interview

lo - fi paper

prototype

visual design visual design

revision

beta testing

high fidelity

testing

lo - fi digital

prototype

out of school

for learning Swift

midpoint fall 2014 spring 2015 fall 2015 spring 2016 final

}

UX PROCESS 37band it
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INTERVIEW
interviewees & process

INTERVIEWEES
Interviewees were divided into two groups: person who already 
in band and person who not yet in. Age range was no limit as 
well as music skill and experience in order to observe and study 
how to define age range for each group.

THE PROCESS
Most of my interviewees this week tend to prefer me to call 
them rather than set up a place to meet and talk. I got the list 
of these people by assistance of my friend who knows a num-
ber of working musicians. I printed out a set of questions and 
wait for the time they were ready to receive my call. I started 
opening questions as suggested but when interviewees began 
to talk what they’d like to talk, I jumped to some another set 
of question to maintain the flow of conversation and to make 
interviewees felt like they didn’t be interrupted. I took notes 
into printed questions paper by keywords not the whole speech. 
Each interview took around an hour in average.
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INTERVIEW
interview questions

INTRUDUCTION
• How old are you?
• Which instrument(s) do you play?
• How do you classify yourself and your style of music?
• When did you first start playing your instrument?
• Are you in band(ask A) or looking for a band(ask B)? 

EXPECTATION,  PLAN
• What if you had to choose between happiness(to play) and (playing for)mon-

ey, which would you choose and why?
• A1.Do you want, one day, to try present your demo song to record company? 
• A2.Do you plan to play music for living? Why? 
• B.How long have you been looking for a new band? What do you think why it 

is difficult to find one?

JAMMING EXPERIENCE
• If you have to played with someone who was a beginner? Describe what that 

was like and how did you complete that gig.
• Have you ever played with someone who was very experienced or famous?
• Do you feel comfortable to playing with any random musician?
• Or you prefer to play with the one whom referred by your friend?
• Have you ever traveled a long distance in order to play with someone? De-

scribe what that experience was like for you.

RECRUITING MEMBERS
• Have you ever opened an audition for your band? How did you reject someone 

that was not good enough for your band?
• What is the most/least important thing when you recruit a new band member?
• How much does appearance tell you about ability, style, teamwork etc. before 

you jam or play with him/her?
• In which media you always use to find a new member?
• Which position is most difficult to find?

REAL JOB EXPERIENCE
• Have you ever auditioned? How did you feel?
• How does number of attendances matter to you in how much fun/enjoyment 

you have when you are playing?
• What was the biggest challenge you face when you perform with your band?
• How do you go about finding musical gigs to play?
• How does your band work?

PERSPECTIVE,  OPINION
• What do you think about the local music community you’re in?
• What do you think about the trend in music business nowadays? It is easier or 

more difficult than before? Why?



band it

INTERVIEW
summary
INTRUDUCTION
Age range: 28 -32 for already have band person and 22 – 26 for 
not yet in band
Instruments: Guitar, Bass, Drum , Percussion and Vocalist
Style: Varied to [Emo punk], [Standard Jazz], [Nu-Metal],[-
Soul,R&B,Funk] and hip-hop
Start playing: Mostly started when they were in high school, but 
only one start-
ed after that and one before that.
Status: Most of them are in band, some are not.

EXPECTATION,  PLAN
Almost all of them try to merge their happiness to money mak-
ing. Therefore, they play music for their enjoyment and, in the 
same time, need money from it even though the earnings are 
low but seems like happiness from playing could compensate 
the low-paid job.

Persons who haven’t had a band are staying positive. They look 
forward for a bright future and set no limit on for far they want 
to go in this field. Surprisingly, most of the have-band persons 
had experience in releasing album in the past or in process of 
making one right now. To have your own complete songs is not 
difficult anymore but it is difficult to push the product into the 
market. Audiences have so many choices and wouldn’t open to 
new world that easy. The one who haven’t tried dreamed about 
attempt to do so in the future to raise the chance to being 
signed. Half of interviewees play music for living and another 
half have day-time job. The latter said they are just being real-
istic.

JAMMING EXPERIENCE
Interviewees had experience playing with beginners in job. It 
happened to be an emergency like their band member absented 
without prior notice. They played safe by picking easier songs 
as their playlist. Or they asked the newcomer which songs he/
she can play. Many of them played with the advanced/famous 

player before and the feel that it was amazing. 

Seems like the one who play music for their happiness pre-
fers to play with people he/she knows. Some mentioned about 
“chemistry” that happens when playing music with someone it 
is like adrenaline and it can’t be anyone that can product this 
kind of chemistry. They urged that most cases came from play-
ing with friends. However, the one who play for money doesn’t 
care about relationship before jamming. They emphasized that 
in music, harmony is essential and it doesn’t mean your close 
friend could absolutely provide it for you. 

For a long distance gig, all male interviewees love it. They ex-
plained that it is an opportunity to go travel and earn money at 
the same time.

RECRUITING MEMBERS
Some interviewees have ever open an audition but they were 
not be the one who told a message to unqualified person.

The most important thing for each person is varied to responsi-
bility, skill, availability, experience , harmony or even nothing 
but the one who can make the job done and makes everyone 
happy. Appearance seems not to be an essential attribute be-
cause things may change when experience the before and the 
after.

They seek substitution for the absent one by, as expected, ask-
ing friend of friend. The second choice was varied. Some of 
them may spend time on Sound Cloud and Band Camp to find 
ones while others use social medias like Facebook group and 
Line App group. The most difficult-to-find position is, again, 
varied.

REAL JOB EXPERIENCE
Most people were not being nervous when they auditioned.

The number of audiences is not always be the thing that makes 
interviewees more fun/enjoy when they played. They suggested 
that it depends on the style of attendances that matter. Ex. if we 
have fully occupied attendances but they like dance music then 
we played heavy metal, that is not going to be a good show no 
matter what how good we played. Some of the biggest chal-
lenge mentioned was crowd interaction.

Interviewees used groups in social media to find a gig and some 
other went to venues to negotiate directly to the owner.

Their band has friends/family relationship and rehearse a lot

PERSPECTIVE,  OPINION
The answers were varied such as:

• Music Business today has no real passion, lots of choice for 
audiences. Artists have to have really unique style that can 
be sold.

• More thought on nowadays music. It’s modern. Sound devel-
oped and better that the past.

• Struggling, people don’t buy CD anymore.
• Not hard to play but harder to understand. No more CD re-

leasing but go for a concerts.
• Have more opportunity in the Bay Area and it is very active.
• Music label is dying, a chance for indies but hard to be heard 

when publish songs to the cloud. Every one sounds the same.
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WORD LIST

popular
amplifier/amplify
resonance
ensemble
vibrate
echo
chord
loop
circle
tune
live
session
vibe
band
intro
verse
chorus
unison
shred
stage
venue

concert
gig
jam
twist
synthesizer
synchronization
rehearsal
compose
sing
play
octave
instrument(alist)
guitarist
bassist
vocal
drummer
genre
rock
blues
jazz
alternative

music(ian)
audio
record
audition
demo
label
solo
rhythm
beat
tempo
crescendo
volume
tone
overdrive
distortion
stompbox
string
perform
harmony
improvise
fusion

blend
finale
encore
forte
riff
groove
pulse
cover
show
notes
lyrics
dynamic
seek
find
combine
unite
form
found
establish
build
together
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MOODBOARD
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TECHNICAL
SPECIFICATION

Swift

to make iOS native 
application

VIEW

+

CONTROLLER

EDITOR MODEL

Parse API

for a database 
(model) that feeds 
data to the app

Xcode 

as an IDE for the 
whole project

Google Map API

to detect user’s 
location
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XCODE
+
SIMULATOR
Xcode 

Xcode is an integrated development environment 
(IDE) containing a suite of software development 
tools developed by Apple for developing software 
for OS X, iOS, WatchOS and tvOS.

iOS Simulator 

The iOS Simulator application presents the iPhone 
or iPad user interface in a window on the comput-
er to emulate iPhone or iPad devices. This appli-
cation provides several ways of interacting with it 
by using the keyboard and mouse to simulate taps, 
device rotation, and other user actions. 

iOS Simulator can simulate many devices (iphone 
4s, 5, 6, 6+ and ipad) and several iOS versions (ios7, 
ios8). iOS Simulator doesn’t simulate accelerome-
ter, camera hardware and airplane mode.

Sources

https://en.wikipedia.org/wiki/Xcode
http://stackoverflow.com/tags/ios-simulator/info

Xcode + iOS Simulator
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SWIFT

Apple programming language

Swift is a general-purpose, multi-paradigm, com-
piled programming language created for iOS, OS 
X, watchOS, tvOS and Linux development by Apple 
Inc. Swift is designed to work with Apple’s Cocoa 
and Cocoa Touch frameworks and the large body 
of existing Objective-C code written for Apple 
products.

Source

https://en.wikipedia.org/wiki/Swift_(programming_language)

Swift
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PARSE

Overview 

Parse API provides an open source backend for 
powering end-user applications. Parse supports a 
number of different platforms, including iOS (7.0+), 
OS X (10.9+), Android (API level 9+), Unity 5, and 
Windows (8+), as well as web applications. SDKs 
are available for a number of these platforms.

Features

 • Data persistence
 • Push notifications (iOS, OS X, Android)
 • Social integration
 • Cloud code execution

Source

http://stackoverflow.com/tags/parse.com/info

Parse.com
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GOOGLE 
MAPS 
API
Overview 

Google Maps API allows developers to integrate 
Google Maps into their websites. It is a free ser-
vice, and currently does not contain ads.

What is possible with the API (but not limited to):

 • Location-based Apps
 • Mobile Apps
 • Visualize Geospatial Data
 • Customize Your Maps

Google Maps API for iOS DevicesSources

https://en.wikipedia.org/wiki/Google_Maps
http://stackoverflow.com/tags/google-maps-api-3/info
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HOW BANDIT SOVLES THE PROBLEM
As a band, finding a musician is difficult. As a musician, finding a band is simply 
the same difficulty. There are several criteria to be considered to make sure 
that the person is the right one. Bandit gathered all those requirements and 
generates the best options based on user’s preferences. Also, it’s the first musi-
cian finder mobile native application. That’s mean users are able to log in every 
where they go and the list of their options will be changed regarding to their 
location.

CHALLENGES
The initial wireframes were developed to be similar to some match maker ap-
plications. However, that was not suitable for musician users who have different 
needs. So, the difficult part is how to transform the UI from dating-app-like to 
something inventional and to be more specific this group of target audience.

Also, the implementation is one of the most challenging part of this project. 
Thanks to the iPhone Programming course at City College of San Francisco and 
Mitchell Hudson who took a huge part in helping my study of Swift language and 
Parse API. Therefore, to be aware of Swift, Parse API and understanding more in 
programming are my huge achievement.

NEXT STEP
The application should be published as an alpha or a beta version to let a small 
group of real user test it. After gathered feedbacks, then it’s the right time to re-
vise both in user experience and performance. Also, it should be redesigned and 
published on other platforms such as Android.

CONCLUSION 59band it

CONCLUSION

“To be aware of Swift, Parse 
API and understanding more 
in programming are my huge 
achievement.”
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I developped a microsite of the project in order to 
demonstrate partial of the branding strategy. The 
site’s content is to convince the target audiences to 
download the app and get started. Please visit the 
link below.

Link

http://neilsite.com/bandit
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MICROSITE
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PORTFOLIO

Please visit 

http://neilsite.com

http://neilsite.com


band it CONCLUSION 62band it

PROJECT LINK

Since the project has not been published to the App Store, 
Github repository is provided in order to see project implemen-
tation thoroughly.

Please visit 

https://github.com/neilliner/Bandit

100%9:41 AM
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PROJECT REFERENCES & INSPIRATIONS

BANDCAMP
http://bandcamp.com/

BANDFINDER
www.bandfinder.com

BANDMIX
http://www.bandmix.com/

GIGFINDER
http://www.gigfinder.com/

THEMUSICIANFINDER
https://www.themusicianfinder.com/

RESEARCH RESOURCES

MASSIVE GROWTH IN INDEPENDENT MUSICIANS & SINGERS OVER THE PAST DECADE
https://www.techdirt.com/blog/casestudies/articles/20130529/15560423243/massive-growth-independent-musicians-sing-
ers-over-past-decade.shtml

THE ANNUAL CENSUS OF THE MUSIC INDUSTRIES
http://www.musictrades.com/census.html

XCODE
https://en.wikipedia.org/wiki/Xcode
http://stackoverflow.com/tags/ios-simulator/info

SWIFT
https://en.wikipedia.org/wiki/Swift_(programming_language)

PARSE
http://stackoverflow.com/tags/parse.com/info

GOOGLE MAPS API
https://en.wikipedia.org/wiki/Google_Maps
http://stackoverflow.com/tags/google-maps-api-3/info

OTHER RESOURCES
https://www.youtube.com/user/webdevilsvideos
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